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Jim Fiscus for ESPN The Magazine 


We surf the Internet. 
We swim in magazines. 


The Internet is exhilarating. Magazines are enveloping. 
The Internet grabs you. Magazines embrace you. The 
Internet is impulsive. Magazines are immersive. And both 
media are growing. 

Barely noticed amidst the thunderous Internet clamor is the 
simple fact that magazine readership has risen over the past 
five years. Even in the age of the Internet, even among the 
groups one would assume are most singularly hooked on 
digital media, the appeal of magazines is growing. 

Think of it this way: during the 12-year life of Google, 
magazine readership actually increased 11 percent. 

What it proves, once again, is that a new medium doesn’t 
necessarily displace an existing one. Just as movies didn’t kill 
radio. Just as TV didn’t kill movies. An established medium 

unique experience. And, as reader loyalty and growth 
demonstrate, magazines do. 

Which is why people aren’t giving up swimming, just because 
they also enjoy surfing. 
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The Power of Print' 
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IVE YOURSELF 
GOOD NAME 


There 
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HOW TO TREAT THE OPTIONS 

YOUR FACE 



MY BODY 

MY BIOGRAPHY. 
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DEATH TO THE 

DEATHLESS 

DEVIANTS 



Work Hard. 
Fly Right. 
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STYLE 


THE EXTRA 10 PERCENT 
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The Esquire fashion director will no' 

























IS THIS THE FACE 
OF A KILLER? 
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live in the know 
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BY INVITATION ONLYb 


















































































































KNOW YOUR RUM 


DonQ LadyData —— 

KNOW YOUR ZONES 































FLIPPIN' 

FANTASTIC. 

Introducing the MOTOROLA BACKFLIP" with MOTOBLUR 



WOMEN 

YOU’RE HARD TO GET TO KNOW. 
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.THE 
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MOMENTS 

A group portrait of five ages 
in tne lives of women 


BEN BAKER 
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I’M CAROL 


AREYOU AN 

ASSHOLE 


LESSONS FROM A BOSS 
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Man’s 
Guide , 
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Women 


PHOTOGRAPHS BY DIANA SCHEUNEMANN 
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BY TOM CHIARELLA 

IS 

11555 

£=3SSss=: 

ll— prV 

HHHH 

She said, “I don't want you to see me.” She meant naked. “You're 

usual 































A GIRL 


IN LOVE 
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New. 



Quieter than ever before. 

Introducing Bose" QuietComforf 15 Acoustic Noise Cancelling" headphones. 


































































































MEN'S MARKETPLACE 




NEW YORK' 


HOTELS 

from $QQ| 


Up to 50% Off Other Leading Websites 


below at checkout! 
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IRONICaLLY, 

INDIVIDUaLITY 

IS NOT a 

TRdlT SHAReD 
BY EVERYONE 































